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Why Sport Is a
Game-Changer
for Sustainable Businesses

Claire Poole
Founder and CEO
Sport Positive
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India confirm four members of squad for ODI series

For the latest
with West Indies test positive for Covid-19 Skysport:
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Why Sport?
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The Sports Economy Is Growing
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Sports economy global revenue pools ($, 2025E)

In collaboration
with Oliver Wyman

Core industries Total core and connected market: $2.3tn

~$2.0tn

Professional Participatory sport Shorihg coods
=t T and elite sport and physical activity $g1 4b9 9
$140bn : $560bn L

Sports for People
and Planet

INSIGHT REPORT
JANUARY 2026

Connected industries (sport-related revenue only)

~$0.3tn

Broadcast i Sport %
streaming _ sier services

Source: Off the Pitch, Sportsvalue, UEFA, Statista, Forbes, Sports Business Journal, SportsPro, Global Data, Euromonitor, Global
Wellness Institute, UN Tourism, Censuswide, Expedia, Adventure Travel Trade Association, Global Market Insights, Omdia, 1000IQ
Market Research, Newzoo, Fortune Business Insights, Business Research Insights, Marsh, World Economic Forum analysis
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Sports tourism
$672bn

Wearables and
tech software
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FIGURE 1 @ Sports economy global revenues

Sports economy global revenue pools

$8.8tn

The sports +10% CAGR
economy :
$3.7tn
$2.3tn
Wider private sect°’ 2025 2030 2050
@ Core industries . Connected industries Broader ecosystem stakeholders

Source: World Economic Forum analysis

FIGURE 3 Revenue impact of physical inactivity, climate change and nature loss

2050 3,136b
y n
3,653bn
2050

8,811bn

. Revenue at risk ($) @ Rest of revenue ($)

Source: World Economic Forum analysis
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26.2% of Japanese
adults attended live
sport events at stadiums
or gymnasiums

HEADEAD26.2% 5
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In 2024, 24.2% of
people in Japan were watching

sports digitally, up from 11.5% in
2018

2024, HEAD24.2% H
TYVRIWTRER—"Y %HEEL 7=
(2018 1311.8%)

The sports spending market
in Japan is around ¥1.7 trillion annually
including events,
goods, facilities, and lessons

HA®DEE(T 1JE7,000{5F
(B17. B, bR, BEZ2L)

3.5 billion football

fans globally 66% of Japanese adults
engage with sport, either
participating or watching
HFEFT
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Connected To Many Industries
AFR—=VIIZ L DEFREDBH>TWS

Tourism
Energy Construction and DA
porre—— Real Estate
Investment /T
Media and

Transport and Mobility VR "
ntertainimen

Insurance

Health and Wellness
Technology

Apparel
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Hospitality

Food and Beverage



Connected To Many Industries
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Accelerating patagonia
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Binability partner for the BoStos
presented by Bank of Amerigdiandithe
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2023%47HA318

Y= KRET7HIavn—br—) BHOHEREB LU
BAREXJ)—TDF ~FEXEZ DU HF~] OFHFARKICONT

~ EEAEEaTl & Y ILEAGUE O & 5 HFHEHORMK~

A K&

klet bz 2220 « P 2INH 5~

Meiji Yasuda Life Insurance:
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Highly Trusted
AFR—=YIIEEINLTWLS

Fans are "emotional shareholders” who
exhibit higher trust, loyalty, and receptiveness
to brands that align with their passion points.
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Most trusted advertising channels
Percent trust

Recommendations from people |

89%
know
Branded websites 84%
Brand sponsorships in sporting 81%
events
Brand sponsorships 80%

Adson TV 78%

Advertising about brands /

% 71%
product placements from...
Online video ads 67%
Ads on mobile devices 66%
Ads on social networks 64%

0 10 20 30 40 50 60 70 80 80 100

Note: Percentages represent aggregate totals for responses to ‘completely trust' or ‘'somewhat trust’
across select marketing channels.

<> Nielsen



Athletes are the
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Occupations of
historical
characters from
different periods

Credit: C. Jara-
Figueroa
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UNFCCC

SPORTS FOR
CLIMATE ACTION
FRAMEWORK




Principles zxma

The participants in the Sports for Climate Action Framework commit to
adhere to the following four principles:

* Principle 1: Design and implement a net-zero climate strategy
- Principle 2: Partner with key stakeholders to deliver joint climate action

- Principle 3: Champion transformative climate action through
storytelling and communication
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- Principle 4: Prioritise climate resilience and global solidarity 2
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Japanese Signatories BA<®D X >/ /83—
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* J.League « ZHEBRELAVYEVFFL74VX

e Japanese Olympic Committee
e Japan Rugby Football Union
* Nagoya Diamond Dolphins
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Commercial
Opportunities
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Partnership Opportunities to Co-Create Value
gz HERNTENN—FF—2 v TORE

Co-create Sustainable Operations at Events
Integrate Sustainability into Sponsorship Activation
Shared Measurement and Data Transparency
Using Sport as a Platform for Behaviour Change
Long-Term, Purpose-Led Partnerships

Innovation and Piloting New Solutions

Community and Social Impact Alignment
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The Club will be working with H.1.S. to provide unique opportunities for a Japanese audience

including premium experiences, legend meet & greets and exclusive stadium tours, leveraging

the excitement of Premier League football.

The partnership will also provide experiences for supporters around matchdays beginning with a
watch party in Japan for the upcoming north London derby on Sunday 22 February. Tottenham
Hotspur Stadium will also host a “Japan Day” event to showcase the best of Japanese culture

during our home match against Brighton in April.

We will also be working with H.I.S. on sustainability educational tours and conferences, aligning

with our status as the Premier League’s greenest club.
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Commercial Opportunities BIE=ES
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\J A family company
at work for a better world

Official Sustainability Partner
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: UDINESE CALCIO BLUENERGY

£ OFFICIAL WEBSITE
= STADIUM

Bluenergy Stadium’s solar park at the
centre of football's first energy
community

An unprecedented initiative of sustainability and solidarity comes
to life around the 1.1 mWh/year facility at Udinese’s stadium
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Commercial Opportunities 3 =
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MAN to open truck and bus charging park
at Bayern Munich football stadium

K Bookmark

By Bradley Osborne - 13th September 2024

OFFICIAL TRANSPORT SUPPLIER
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Claire Poole
Founder and CEO | Sport Positive
claire.poole@sportpositivesummit.com
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