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The 27 Global Leaders make up roughly 5% of the entire InfluenceMap database. The graph below plots the climate policy engagement performance of the 27 Global

Leaders relative to a random selection of companies globally.

Global Leaders Compared to Global Corporate Landscape
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https://influencemap.org/site/data/000/020/Japan_Industry_Association_Report_JPN_Nov_2022.pdf
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https://climate-lobbying.com/downloads/
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An open letter from Unilever CEQ Alan Jope to our trade associations and business groups E@J ": Faa -3— é ﬁi% % EE%%{

Climate change is one of the greatest challenges we face, as a society and as a business. [f we are o avoid the catastrophic consequences of global
" BHOERAERHIBHEIS

heating, urgent action s required to shift our economies onto a zero carbon pathway.

Like many businesses, we are seeking to accelerate climate action within our own operations and within our wider value chain.

N - N 24
However, it is increasingly clear that tackling climate change at the speed and scale necessary requires wider transformational changes to the 7’_')\ E 7:}: é (- t b\%i
systems in which we operate. This requires strong govemment policy that creates the right context for further change and accelerated business action.
Unilever advocates for policies that advance the goal of the Paris Agreement on Climate Change to limit the increase in the global average | % ﬁ {Zs 0) E&% F?g 5— % 1 50C E
temperature to well below 2 degrees, and ideally no more than 1.5 degrees, above pre-industrial levels by the end of the century. We believe this .

means achieving a net zero emissions world by 2050.

We have also supported, since its creation, the United Nations Global Compact's Commitment to Responsible Engagement in Climate Policy, which

Cif k2 AN - s =
*a_?‘ﬂ—IEI:I L7cbHDICTSELD
calls for companies and trade associations to ensure their lobbying aligns with their public position on climate change.

We are entering a critical period for climate action, as governments consider whether to raise their national climate ambition ahead of the UN Climate

CEON S EXRBUARICH LA —
Change Conference - COP26 - in 2020. We would invite all our trade associations and business groups that are engaged on climate policy to consider

~
whether the level of ambition for which they are advocating is truly consistent with the deep emissions cuts implicit in the Paris Agreement and that the 70 \/ l/ & —_— % ];é O TC
latest science makes clear are necessary.

The climate crisis has now reached a point where there can be no room for misinterpretation on the scale of the challenge, or indeed on the
importance of regulatory measures to support businesses in driving the transition to a net zero emissions economy.

As a result, | would be grateful if you could confirm whether, as a trade association or business group of which Unilever is a member, your current
lobbying position on climate policy is consistent with Unilever's position and the 1.5 degree ambition set out in the Paris Agreement.

More information on our position on climate policy can be found on the Giobal climate action page on our website.
Alan Jope
CEQ, Unilever

5 June 2019
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/ Step 1: Get C-suite buy-in / Step 4: Address the industry association issue
Ensure climate policy engagement plans have buy-in from the While companies might be positive in their own advocacy, their
CEO and regulatory affairs industry associations wield more power over policy

\(@3

/< SERZEHRPICESWNVE=-7IO—F

& 5 5B 5 %= R
Step 2: Use science-based benchmarks « Step 5: Deploy the full range of policy engagement tactics
Resources such as IPCC and IEA analysis can be used by companies A whole range of tactics - from advertising campaigns to detailed
to plan science-based approaches to climate advocacy technical input - is needed to advance climate policy
=
— | LEa—¢RT REE (2023F3A8)
Step 3: Review and disclose Yy rEOCKET RARAS—ICETEF A 0—R
/ Comprehensive disclosures on climate policy engagement L—bk ==y T7OREN
can lay the groundwork for action and accountability = https://influencemap.org/briefing/Net-Zero-and-

the-Need-for-New-Leadership-in-Corporate-
Climate-Advocacy-14774

WWW.INFLUENCEMAP.ORG
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https://lobbymap.org/evidence/77c0db2989739788ff73df28c86f9ca3
https://ca100.influencemap.org/site/data/000/037/CA100_AuditReview_BestPractice_May23.pdf
https://www.reuters.com/business/sustainable-business/shipping-group-maersk-quits-board-lobby-group-ics-over-climate-concerns-2022-07-08/
https://www.iberdrola.com/press-room/news/detail/we-are-ready-to-match-your-green-energy-ambitions-says-iberdrola-executive-chairman-galan-to-uk-chancellor
https://www.iberdrola.com/press-room/news/detail/iberdrola-eu-corporate-leaders-group
https://lobbymap.org/company/Iberdrola-a88bc60c58e2b3aa71b04be5271cc8c3/projectlink/Iberdrola-In-Climate-Change
https://lobbymap.org/company/Iberdrola-a88bc60c58e2b3aa71b04be5271cc8c3/projectlink/Iberdrola-In-Climate-Change
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